
The Essentials of Organic 

Search Engine Marketing 

in Google / Yahoo / MSN

Helping Customers Find Your Business

Understanding How the Conceptual Model of the Web Works
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Google 58.4%

Yahoo 22.9%

MSN 9.8%

Other

Comscore.Com

Current Search Engine Ranking Stats

91% of searchers only utilize Google, Yahoo, & MSN
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The strength of off-site optimization 

in exaggerated form
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Off -site

On-Site
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There are two ways to get your new website indexed:

The FREE way (link from one of your established websites 
to your new site. Also counts as a vote)

The PAID way (join trusted directories. Also counts as a 
vote) 

Itôs beneficial to do both!
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Getting a New Website Indexed

Website A

Already Indexed
Website B

Needs to be Indexed
Link
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Known Trusted 

Local & Nationwide Directories

Ideas on Local Trusted

Directories where Links are

provided: 

Local Business 
Associations

County Information 
Websites 

Chamber of Commerce

Trade or Membership 
Organizations

Trusted National Directories

DMOZ.org /Google Directory

Yahoo! Directory

BOTW.org 

Business.com

Gimpsy.com

JoeAnt.com

RubberStamped.org

Skaffe.com

Uncover the Net.com

Web Beacon.com

WoWDirectory.com

7Trusted Directories Carry Strong Votes!!
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Title -Tag
Meta-Content-Description: 

Should describe whatôs on that 

specific page to help the search engine 

properly index the page.

Number of pages Indexed by 

Google for this website


